
           
          [image: image1.png]The Quit GrouP

TE ROOPU ME MUTU





Embargoed to 00:00 Friday 24 July 2009

Smokers who use the Quitline ‘at least five times more likely to quit smoking than those going cold turkey’
Huge numbers of smokers are using the Quitline to make quit attempts as a new study shows that they are at least five times more likely to quit successfully than smokers giving up ‘cold turkey’.  

Last year the Quitline - a free service run by The Quit Group offering brief advice, support and low-cost nicotine patches, lozenges and gum - signed up more than 53,000 new smokers from across New Zealand. A new evaluation of the service(1) reveals:

· At least one-in-five people signing up with the Quitline were quit after six months – compared to a success rate of around one-in-twenty-five for those quitting cold turkey. (2,3)
· The correct use of nicotine patches, lozenges and gum further increases people’s chances of quitting.

· Almost all (98%) of smokers who had quit would recommend the Quitline to others.

Other benefits highlighted by the survey include: 

· Eight out-of-ten of those surveyed do not allow smoking in their home.

· Three quarters of those surveyed had reduced their tobacco consumption, even if not quit.

In addition, new figures released today also show that:

· 53,170 people signed up for help from The Quit Group in 2008/9 – the highest total for seven years.(3) 

· Of these, almost half now sign up for help using the Quitline’s associated website (www.quit.org.nz) or texting service (Txt2Quit)

· The Quit Group’s services are attracting record numbers of 15-24 year olds: 12,330 this year compared to 6,546 in 2001/2.

· The latest figures show the highest numbers of Māori smokers (11,326) to sign up for seven years, and record numbers of Pacific callers (2,933).

Helen Glasgow, Executive Director of The Quit Group, said she is delighted by these results – but knows the battle against smoking will continue to be tough as nicotine is highly addictive.

“To offer relatively brief phone-support and low-cost nicotine products to smokers – and to record a quit rate at least five times more successful than cold turkey is really pleasing,” she said. “We’re not aware of any similar service in the world that consistently achieves this level of success.

“Nicotine is extremely addictive, which is why it often takes people several attempts to quit. But we know that using nicotine products like patches for at least eight weeks drastically increases your chances of quitting. We know that by getting support from a phone service like the Quitline or face-to-face from Aukati Kai Paipa is a major help to many people. And we know that if we get more people to make more quit attempts more often, then the number of smokers in New Zealand will continue to fall.” 

Ms Glasgow added that while helping individuals to quit was vital, government intervention in other areas would make a huge difference in reducing tobacco use and its related death and disease.

“The Quit Group helps people quit, but to be most effective smoking cessation needs to be supported by other strategies. Five years ago the ban on smoking in bars and workplaces helped a lot of people decide to quit. A rise in the tax on tobacco, which is being considered both here and in Australia, would help further, as would more restriction on places where smoking is permitted. 

“In our survey, nearly seven out of ten under 18s said that cigarette ‘powerwall’ displays in shops make it harder for them to quit. We need to make it easier for people to say ‘no’ to smoking, and we need to make it easier for them to quit. If we can do that, then maybe we’ve got a chance of achieving our dream of a smokefree Aotearoa 2020.”

- ends -
Notes for journalists
1. Quitline Evaluation 2009. Interviewers called users of the Quitline three weeks after they registered, and again at six months. Of the 3,969 people interviewed at three weeks, 2,716 (68%) were able to be re-interviewed at six months. The survey was conducted by Gravitas Research and Strategy Limited, with calls taking place between March 2007 and October 2008.

2. 21% of smokers had quit six months after registering with the Quitline. This figure is based on a conservative estimate which assumes that people who could not be reached to complete the six month survey were smokers – the actual quitting rate could be up to 10% higher. 
3. The figure of 21% compares to the approximate 4% of smokers who successfully quit ‘cold turkey’.
4. Figures are the annual number of people who sign up to quit with The Quit Group’s services, measured across the financial year 2008/9. Of 53,170 signing up, 27,995 called the Quitline, 21,229 registered online and 3,946 via Txt2Quit.
5. For further details and more statistics and figures from the Quitline Evaluation, please see accompanying info pack, or see the full report at www.quit.org.nz
6. The Quit Group provides various services to help people give up smoking, including Quitline, www.quit.org.nz and Txt2Quit. The Quit Group is a charitable trust set up to run quit smoking programmes nationally in New Zealand, with a particular focus on Māori smokers.
7. For more information, case studies and interview requests, please call the Quit media office on 04 460 9868/9899.
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